DMC Examination

DMC-02
Advertising and Public Relations
IERIRERCES R CT

(TR-01)
Time: 3 Hours Max Marks-100
Note: The Question paper is divided into three sections A, B, C. Write Answer as per the given
instruction.
TE YA T A, B R C 4 @Ol H forwTiord 81 Tedieh @ug o [HaRIamr it 1 3w a1y

Section A
(Very Short Answer Type Questions) arfa agwmﬁsrﬂ
1.Note: Answer all Questions. As per the nature of the question you delimit your answer in one

word, one sentence and maximum up to 30 words. Each question carries two marks.

e |l ST 2T I SIS ST A I T TATTER T 368, Teh AT 7 ARk o1 wreal H aReEffiag
T T T 3 3 T 2

a. ST T TUHT Shet TS &, §6eh ford AT foret e o forgmo o6t weg il

You have to purchase an old scooter. Which form of advertisement will you adopt for it?
b. TSHEIEA AT GHTR T qTSHieh formo & s A1 82

What do mean by an Advertorial?
c. Toqmom & afera Same & @ stfimm 22

What do you mean by Target Audience in Advertisement?
d. R fIRToe e qiteg o JeaTed el feud 72

Where is the headquarters of Advertising Standards Council of India?
e. JUHUL. T YU AW STdAT5L?

What is the full form of USP?
f. geewe foqmo & @ srfirm 22

What do you mean by Internet advertisement?
g T SET ¥ T ST 82

What do mean by Media Buying?
h.  TSTEAT TR h ToTo USTE TSTET Hefa” shl TTIHT %l §32

When was Rajasthan Samvad, the Advertisement Agency of Rajasthan Government, was formed?
i, forg o e SETeh SAfYRRY foRe w1 ST 27

Who is regarded as first Public Relations Officer of the world?

j. Sfa Fwior g I S 82

What do you mean by Image Building?
Section B

(Short Answer Type Question) T9 3T T I




Note: Answer any four Questions. Each answer should not exceed 250 words. Each question

carries 08 marks.

e Toreet T i oh1 3o AT ST 250 Trear H TiE i hINTT) Teish 97 08 37k 1 2
2. o= fasee hi shett . EHEITEY,

Advertisement is an art of selling. Explain.
3. cfifosm fommoe <t @ € &2

What are the limits of Television Advertisement?
4. STITTRICA T=R & T ST 22

What do you understand by Emergency Publicity?
5. fosmo oeiet # <fRufea e’ i @ i Bt 82

What is the role of ‘Creative Boutique’ in an Advertisement Agency?
6. ST H AT S’ T ST S ol T8 hifsr.

Explain the ‘Internal’ and ‘External Population’ in Public Relations.
7. U § U RTS8 SRR & Hehd! 27

How Press Conference can be useful in Public Relations?
8. SEYe: H fiie Hifga it suifirar w wdre feguoft fafae,

Write a short note on the use of Print Media in Public Relations.

9. SHEYh | Grere Hifear st Suifiar st Waiferd Hifs,

Underline the role of Social Media in Public Relations.
Section C
e 3T ATl T (Long Answer Question)

Note: Answer any two Questions. You have to delimit your each answer maximum up to

500 words. Each question carries 16 marks.

e ToReet 31 it 3T I TS| ST T 500 IeaT H TIETTHA AT 81 T T 16 37 1
10. STHIST § -7 AT 8. TR I TSt H S T8 i,
What is Propaganda? Explain the difference between Publicity and Propaganda?
11. “fITo Jeiereh 1 @ISt JGfd & /AT 11e0”. T Fhifsr,
“An Advertisement Manager should be of exploratory nature”. Explain.
12. “SETE SR TEA hil 98 SR 2 e s SeT TR T 8 319 Hefell ol Fsfedt
Y& T 2. Teraremr i,

“Public Relations Officer is the cord which strengthens the relations of an institution with

its target audience.” Explain.
13. efifas, e 3 fiie formmo wreasi 1 qerTedsh forsduur hifs,

Compare the difference between Television, Radio and Print Advertisement.



DMC Examination
DMC-02
Advertising and Public Relations

ERICERCASELeC?

(UTT-02)
Time: 3 Hours Max Marks-100

Note: The Question Paper is divided into three sections A, B, C. Write Answer as per the given

instructions.

T8 YA T A, B 3R C 1 @uet | fawfsrd 81 Tees @ve & feemam st o 3w i |
Section A
(Very Short Answer Type Questions) arfa ﬁgwm—&?sra
1. Note: Answer all Questions. As per the nature of the question you delimit your answer in one word,

one sentence or maximum up to 30 words. Each question carries two marks.

re: Tt w7 o I ST | S0 I T FATTHR T X168, T AT AT SARhad 19 S1eai H aieifia
IS Ik TF S FAFH H R |

a. fommom & wfaufy &1 wn wew 22
What is the importance of Feedback in Advertisement?
b. TSTEIM TR I o T=iH s/ 9 22
What is the name of the Advertisement Agency of Rajasthan Government?
c. Togmom wetet & it former <t R ifireRT Bt 22
What is the role of Copy Section in Advertisement Agency?
d. YRR SEdeh qiSg sht EAToHT el §3?
When was the Public Relations Society of India (PRSI) formed?
e. T SHEYE & TTT T THAA &2
What do you understand by Target Audience?
£ STETeh § Wiger it e Sed Tedt 22
When is ‘Rejoinder’ needed in Public Relations?
g, “S< ST TAITH 1 fohH STiE & T 27
“Bech Da!” slogan belongs to which brand?
h. STOTET & T AT 2
What do you mean by Propaganda?
i, SETeh fRreRrT (Y. 3T.3.) T T S BlaT /2
What is the responsibility of a Public Relations Officer (PRO)?
j. e g eefifasT fagme o 9 sfat @ 22

What is the basic difference between Radio and Television Advertisement?




Section B
(Short Answer Type Questions) agrwmﬁsra

Note: Answer any four Questions. Each answer should not exceed 250 words. it carries 08

marks.

e foreet TR It oh1 IR AINTT | ST ehT 250 TeeT | gfEifd shifSiT | e 957 08 SR R 2 |

2

TSTEAT o TTHIT &1 | 1fetenT f31edT o TFereer § ST&ehdT YT st o fore 31 fogmaa &6
ToheT TTERHT =T AR T2

You have to generate awareness about girls’ education in rural areas of Rajasthan.
Which forms of Advertisement will you adopt for it?

TR SET: TTETg (. T TE.3TS) Y TATAT foh 32T bt ok ot =Y off?

What were the objectives behind formation of Public Relations Society of India (PRSI)?
ST W EIRTS HITSAT 3t sfHent i Waiferd hifsml.

Underline the role of Social Media in Public Relations.
oo wSiferr forae TR <hl it 82

Explain the types of Advertisement Agencies.

What is the difference between Print and Digital Advertisements?
TorToret & St <t o offirent 22

What is the role of Slogan in an Advertisement?

“GSITCHeRA TIIITAA Sl SATCHT BIT &7, T ShiTo,

Creativity is the soul of an advertisement. Explain.

TSP TS Y § AT GHeITST,

Explain the difference between Propaganda and Publicity?

Section C &l 37X AT T2

(Long Answer Questions)

Note: Answer any two Questions. You have to delimit your each answer maximum up to 500

words. Each question carries 16 marks.

e fohreet S T2t ot IR AT | ST AT 500 Sreal § i fHd IS | Tces T4 16 3k HT1 R
10

11

12

13

Hif ST SIS ! ST T T Forso Toielt o TeRT SITST,
Defining ‘Media Buying’, explain different types of Advertisement Agencies.
T T 7 3eT 310 AT TG 1 T HAThNG HLAT BIeT &, FHIATEY,
“The prime objective of an Advertisement is to attract the attention of its target
audience”. Explain.
Y HITSAT TohriTeh = ToITI F=a¥T oh Tect ¥ Sfereh TwTarTed! s foam &7, |weise,
“New media technology has made advertisement messages more effective”. Explain.

YT o IEd I faehTd I YR ST,

Write a note on the origin and development of Public Relations.
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(TR-03)
Time: 3 Hours Max Marks-100
Note: The Question paper is divided into three sections A, B, C. Write Answer as per the given
instruction.
T8 YA T A, B 3 C 14 @uei | fawfrd 81 Ieie @ve & feemgan i =1 3w i

Section A
(Very Short Answer Type Questions)a-lﬁ‘ Frgwa'lﬁzrar
1.Note: Answer all Questions. As per the nature of the question you delimit your answer in one word, one

sentence and maximum up to 30 words. Each question carries two marks.

re: |l T o1 3T ST AT S0 I T TATAR T 768, Teh 1R AT SAferehad d1e 3reat H qiefid
T T T 3T 37 7 2
a. TogmoT & s stfirmr 22
What do you mean by Advertisement?
b. ST AT SIq & I ford Ut ohT Tl 22
“Darr ke aage Jeet hai!” belongs to which brand?
c. = HifSAT forgTam o uir wreew SISy,
Write five forms of New Media Advertisement.
d.  TorsTo etet o <3 fthen sugiat famT ot R fireh Bt 82
What is the role of “Traffic Control Department” in an Advertising Agency?
e. hE T ohl o wstelt S 3t oY, T qere el fbord &7
Where is the headquarters of DAVP, the central govt.’s advertisement agency?
f.  “HINE RIS (EATHTSIAe]” & T ST 87
What do you mean by Corporate Social Responsibility (CSR)?
g T STTETeh Tig i TeaTer e 82
Where is the headquarters of Public Relations Society of India?
h,  SHETH H SR TEST | T TR 22
What do you mean by “Backgrounder” in Public Relations?
i, SITEUeh o i 3T TS,
Write five tools of Public Relations.
j. eetfest fasmoe s 22

What is Television Advertisement?

Section B
(Short Answer Type Question) TTH 3T 1SR E

Note: Answer any four Questions. Each answer should not exceed 250 words. Each carries 08 marks.

e fored) = st ot SR AT ST Rt 3rfrenad 250 wrsal  afEifir fifsre) Tds w5 08 37k T R



. fogTo SR Aferd stave W e fouuf fofag,

Write a short not on ‘Advertisement and Target Audience’.

. e afit et formo # sfat wqg hifs.

What is the difference between Radio and Television Advertisement?

. T TS o1 ey w31 foafaes hit wifa giar 27, ewesT,

“An Advertisement Agency is like a good clinic”. Explain.

“Advertisement is a paid message”. Explain.

. SIS % TR H TN’ shl ek shl {ifond hifSw.

Underline the role of ‘Slogan’ in brand promotion.

. = HiT T qepeleh o SHIOT fITo ol STWTarRiierdT § SR 37t 3T/ 22

How the new media technology has impacted the effectiveness of advertisement?

. STTEYh o el T Tt Fifs.

Explain the objectives of Public Relations.
T T X e Femo R,
Write a short not on ‘House Journal’.
Section C
e 3T AT T (Long Answer Question)

Note: Answer any two Questions. You have to delimit your each answer maximum up to 500

words.

10.

11.

12.

13.

Each question carries 16 marks.

e foregt a1 T2 o1 IR AT ST9 379 I R ARIHAT 500 el H qfEifd Em R
Tedeh T 16 3o T 2

Title is the crux of an Advertisement. Explain.

forgmoeT weielt & e ity 22 o Ui % HiTeHTes TRd i HESET,
What do you mean by an Advertisement Agency? Explain the organizational
structure of an Advertisement Agency.

STETeh SRR o T oAl foReaR & ST shifsT,

Explain in detail the qualities of a Public Relations Officer.

e o s 2. I forae IehR shr glar 27

What is Radio Advertisement? Also explain its various types.




DMC Examination

DMC-02
Advertising and Public Relations
IERIRERCASEElC
(TR-04)
Time: 3 Hours Max Marks-100
Note: The Question paper is divided into three sections A, B, C. Write Answer as per the given
instruction.
T8 YA T A, B 3 C 14 @uei | fawfrd 81 Ieie @ve & feemgan i =1 3w i

Section A
(Very Short Answer Type Questions) 37fcl #19 3T aTet &
1.Note: Answer all Questions. As per the nature of the question you delimit your answer in one

word, one sentence and maximum up to 30 words. Each question carries two marks.

re: |l T o1 3T SIS AT S0 I T TATAR T ¥7oq, Teh A1 AT SAferehad 19 wreat H qieefid
HIfSTT) T a1 2 37 T 2
a. °hg UK ! IO TSTET 3T 979 T8y,
Name the Advertisement Agency of Central Government.
b. AT WA H SETH shi JESTT TR hl?
Who initiated the public relations in modern India?
Write five qualities of a Public Relations Officer.
d. o foqfe 1 3t fofire Seft & @ sifima 22
What is the Inverted Pyramid Style of writing a Press Release?
e. SHETE H H 3 scllfamr (3@ @ I foramen) & o S1fyaT 22
What do you mean by ‘Seen Is Believing’ in Public Relations?
f.  STEYh o HIRgeh HTEH H RIT-RIT IMHA 87
What are the oral forms of Public Relations?
What do mean by Advertisement Slogan?
h, SRR B foqmo & s safersmr 29
What do you mean by ‘Direct Mail Advertisement’?
i, TR o g @ e STt 82
What do you mean by Newspaper Advertisement?
j. TOnTd foRTee % Ol ATe Sdisy
Write five forms of traditional Advertisements.
Section B
(Short Answer Type Question) TT¥ 3T T I




Note: Answer any four Questions. Each answer should not exceed 250 words. Each question
carries 08 marks.

e Toreel T T <Rt SR S1SIT) 3119 379 39T okl AfeRaw 250 eal H i fia shifs) T I

08 3ie T
2. A | SiEeh st forerme A o wfer feauof forfae,
Write a short note on the growth of Public Relations in India.

3. SETeh H HiRgeh ATEIHT oh! SUATRTGT W Higrw feguoft ferRaw,

Write a short note on usefulness of oral forms of Public Relations.

4. T T T TR T ST o o T TSEE T SIgal aahT &7, T8 HAifom.
Rejoinder is the best method to counter the allegations levelled against an institution.
Explain.

5. T 3 fogmoe ot R 2t 82
What do you mean by ‘Hot Shop Advertisement Agency’?

6. = Hifgar qeprten 4 TorgIToe GoiHTeHehaT” shi foh® SehR SwTfard foharm 82
How new media technology has influenced the Advertisement Creativity?

7. “SITEUh SIHA FHHTUT 3T Teh THTERTIC TR0l &7, T8 hif,

Public Relations is an effective tool of building public opinion. Explain.

8. I foqfe O it Tw fo STl Rt €T T =few?

What precautions should be taken while preparing a Press Release?

9, TR S ST ST T iTifeteh &3 1 e =T St 22
Why defining of geographical boundary is necessary while designing an Advertisement
Action Plan?

Section C
e ST T T (Long Answer Questions)
Note: Answer any two Questions. You have to delimit your each answer maximum up to 500
words. Each question carries 16 marks.
e: fohral &1 5T o1 St IS0 ST T 500 a1 H TRETHT AT 81 Teish T 16 3o 1 =
10. HTEH 3 ST W fTo f3he TohR o 21 &7 THETST,
Explain the types of Advertisement on the basis of medium.
1. forgmo wstet # gt formr st siferesr ox feoqoft ferfag,
Write a note on the role of Creative Department in an Advertisement Agency.
12. ST SIRRRT Feerm it arg 1 fmiar gt 2. wg Al
“Public Relations Officer is the image builder of an institution”. Explain.

13. 91eTeT Hifeam 3 SeTeh sl Uget ¥ 31feres THTet Ue STrET o1 forT 2. Seretr afed gneEs,

Social Media has made the Public Relations more effective and easier. Explain with

suitable examples.



DMC Examination

DMC-02
Advertising and Public Relations
IERIRERCAS Bl C

(TR-05)
Time: 3 Hours Max Marks-100
Note: The Question paper is divided into three sections A, B, C. Write Answer as per the given
instruction.
TE YA T A, B R C 4 @Ol H forwiofd 81 Tedieh @ug o [HaRIamr it 1 3T a1y

Section A
(Very Short Answer Type Questions) 37fcl 719 3T aTet W&
1. Note: Answer all Questions. As per the nature of the question you delimit your answer in one word,

one sentence and maximum up to 30 words. Each question carries two marks.

re: Tl T T I AT | AT 379 I ! FHTTER T 768, T AT AT STk e Sreal §
it ST e T 3 w1 E |
a. TSI o ToReTa ATy i @ 27
What are the traditional forms of Advertisement?
b. TorgTa wsiEt 3 “HreRm favmr T T T BT 22
What is the role of “Medium Department” in an Advertisement Agency?
c. 3TN ST shl JEATA el § WHT STl 52
When was the modern form of Public Relations begun?
d. SHETS | e et <l T ST 82
What is the role of House Journal in Public Relations?
e. Togmo i Sl 22
Why advertisement is necessary?
f.  ToIITo=T SEINT <t TS TR AT AT SIATSC.
Name the National Body of Advertising Industry?
g. oo wstel & w/m srfirgmr 29
What do you mean by an Advertisement Agency?
h. STETh T T e T 82

What is the prime objective of Public Relations?
i. SraTien farsTae o Ui AT Sars
Write five forms of Electronic Advertisement.
j. Tormo wStE it T s R a2
What is the main function of an Advertisement Agency?
Section B
(Short Answer Type Question) ¥¥ 3T T T



Note: Answer any four Questions. Each answer should not exceed 250 words. Each carries 08

marks.

Fre: FoRrel TR Tt 1 X AT IT AT 250 a1 H qRETHT hITTT| Tsh T4 08 37 1 2
2. TOE o Qe H AN b STTReeh i o (T ToITaT ST R S[fHehT &1 Sl @72
What could be role of Advertisement in generating awareness among people about

health?
3. WA fosToe He qiteg sht TToAT fordt 32 9 ohl TRIT?

What was the objective behind the formation of Advertisement Standard Council of

India?
4. IO T ASHT S THT LT o T H AT I ST 82
Why precautions are needed in selection of medium while designing an advertisement
Campaign?
5. “HRINE AR A Tafefrel 3 a2
What is Corporate Social Responsibility?
6. STTEUh SRR T frraTiE s T Fhifsw.
Explain the responsibilities of a Public Relations Officer.
7. = ST qehriteh = STTETe o e H YT SeaTd fha 2. THEsy,
New media technology has drastically changed the nature of public relations. Explain.
8. SiEUeh TR IH Frery W feuuuft ferfiam,
Write a short note on Press Relations and Public Relations.

9. HTEAY o TR T o foha TehI =T BIaT 2. THSTSY

Classify advertisement on the basis of medium?

Section C & 3T T U
(Long Answer Question)

Note: Answer any two Questions. You have to delimit your each answer maximum up to 500

words. Each question carries 16 marks.

e foregt a1 T2 o1 IR A ST 500 TTeet | TR T 1 Icdeh I 16 37k T 2
10.  “SHEYeh SH fAwtor s gaTased qream 2. Wy HifSd,

Public Relations is an effective medium of building public opinion. Explain with

Suitable examples.
11. “Tsh Gl SHUT SARIHRT 6T U= Tehe & T0 Bl &7, T HIfSH.
“Ability of a Public Relations Officer is judged during the crisis.” Explain with

Examples.
12. ToToe TSiE o TSI Sl ol GHESy,
Explain the organizational structure of an Advertisement Agency.

13. T UBERT § 3T T GHENd &7 T8 UTIehT o T SR TSy,

What do you mean by House Journal? Explain different types of a House Journal.

10



