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Note: The Question paper is divided into three sections A, B, and C. Write Answer as per the 

given instruction. 

यह प्रश्न पत्र ‘A’,’B’ और ‘C’ तीन खण्डों में विभाजित है| प्रत्येक खण्ड के 
ननरे्दशानुसार प्रश्नों का उत्तर र्दीजिए|     

Section-A 

(Very Short Answer Type Questions) 

अति लघु ऊत्िर वाले प्रश्न (अतनवार्य) 
Note: Answer all questions. As per the nature of the question you delimit your answer in 

one word, one sentence or maximum up to 30 words. Each question carries 2 marks.                                                                                                                   

8x2=16                                                                           

नोट: सभी प्रश्नों का उत्िर दीजिए| आप अपने उत्िर को प्रश्नानुसार एक 
शब्द , एक वाक्र् र्ा अधिकिम 30 शब्दों में पररसीममि कीजिरे्| प्रत्रे्क 
प्रश्न 2 अंक का है|                                              

1. izksisxs.Mk ls vki D;k le>rs gSa\ 

 What do you know about propaganda? 
2. tulEidZ ds fofHkUUk ek/;eksa dks crkb,A 

 Write different medium of Public Relations. 

3. ih-vkj-,l-vkb-Z ls vki D;k le>rs gSa\ 

 What do you mean by P.R.S.I? 



4. fo”oxzke ls vki D;k le>rs gSa\ 

 What do know about the conecept of global village? 

5. x`g ifrzdk ls D;k vk”k; gS\ 

 What do you mean by home magazine? 

6. izHkko”kkyh lEizs"k.k fdls dgrs gSa\  

 What is impressive communication? 

7. dkiksZjsV ls D;k vk”k; gS\  

 What do you mean by Corporate? 

8. QhM CkSd ls vki D;k le>rs gSa\ 

 What do you mean by feed back? 

9. gfjr dzakfr ls vki D;k le>rs gSa\ 

  What do you know about green revolution? 

10. tulEidZ ds izeq[k midj.k dkSu&dkSu ls gSa\   

 What are the main tools of Public Relation? 

11. tulapkj ds fdu&fdu {ks=ksa esa dWfj;j dh laHkkouk,a gSa\ 

 Identify the areas where one can seek the career in the field of Mass 

 Communication? 

12. ladVdkyhu tulEidZ ls vki D;k le>rs gSa\ 

 What do you know about crisis Public Relations? 

13. vfHkizsj.kk ls vki D;k le>rs gSa\ 

 What do you mean by motivation? 

14. foKkiu dks vki dSls ifjHkkf"kr djsaxs\ 

 How will you define Advertisement? 

15. foKkiu esa ;+w-,l-ih dk vk”k; D;k gS\ 

 What do you know about USP in Advertisement? 

16. czkaM ls vki D;k le>rs gSa\ 

 What do know about Brand? 

17. czkaM iksft”kfuax ls vki D;k le>rs gSa\ 

 What do you understand about brand positioning? 

18. ekdsZfVax feDl D;k gS? 



 What is Marketing Mix? 

19. oscjVkbftax D;k gS? 

 What is webortising? 

20. ftaxYl ls vki D;k le>rs gSa? 

 What do you understand about Jingles? 

21. foKkiu esa Lyksxu D;k gS? 

 What is slogan in the advertisment? 

22. foKkiu dkWih D;k gS?  

 What is advertising Copy? 

23. foKkiu esa fotq,ykbts”ku ls vkidk vk”k; D;k gS? 

 What do you mean by visualisation in advertising? 

24. tulEidZ esa tu ls vki D;k le>rs gSa? 

  What do you understand about public in Public Relation? 

25. izksisxs.Mk ls vki D;k le>rs gSa\ 

   what do you mean by Propaganda? 

26. tulEidZ ds fofHkUUk ek/;eksa dks crkb,A 

 Write different medium of Public Relation. 

27. dkiksZjsV ls D;k vk”k; gS\  

 What do you mean by Corporate? 

28. vfHkizsj.kk ls vki D;k le>rs gSa\ 

 What do you mean by motivation? 

Section-B 

(Short Answer Questions) 

लघु उत्िर वाले प्रश्न  

Note: Answer any 4 questions. Each answer should not exceed 100 words. Each question 

carries 8 marks.                                                                              

नोट: ककनहीं चार प्रश्नों के उत्िर दीजिए| आप अपने उत्िर को अधिकिम 
100 शब्दों में पररसीममि कीजिरे्| प्रत्रे्क प्रश्न 8 अंकों का है| 



 

1. foKkiu esa “kCnksa dh Hkwfedk fdruh egRoiw.kZ gS\Li"V dhft,A 

How the words are playing an improtant role in the 

advertisement.Eloborate.  

2. foKkiu vfHk;ku dh j.kuhfr fdl izdkj dh gksuh pkfg, \ 

What kind of  strategy shoud be made for an advertisement?  

3. foKkiu ,tsUlh ds izeq[k dk;Z D;k gSa\ 

What are the main functions of an Advertising Agency? 

4. foKkiu vkSj laLd`fr ds varlZEcU/kksa ij izdk”k Mkfy,A 

    Explain the inter- relationship of culture with advertisment.  

5. ys[ku ds ewy rRo dkSu&dkSu ls gSa\ 

What are the main elements of writing? 

6. IkzwQ la”kks/ku D;k gS\ 

What is proof correction? 

7. ykWfcax D;k gS\ 

What do you know about lobbying? 

8. lkeqnkf;d laca/k D;k gSa\ 

What is community relation? 

9. tulEidZ ds fizaV midj.k dkSu&dkSu ls gSa\ 

What are the print media tools available for Public Relation? 

10. dkiksZjsV tulEidZ ra= D;k gS\ 

    What is corporate public relation? 

11. jktLFkku esa x`g if=dkvksa dh “kq#vkr dc ls gS\ 

      Since when home magazines were started in Rajasthan? 

12. vkidh n`f’V esa foKkiu dk egRo D;k gS\ 

In your opinion what is the importance of advertisements? 

13. foKkiu ds fofo/k izdkjksa ij izdk”k Mkfy, \ 

Discuss different types of advertisement? 

14. foKkiu ds L=ksr D;k gSa vkSj mudh mi;ksfxrk Li’V dhft, \ 

What are the source and use of the advertisement? Explain. 



15. okf.kfT;d foKkiu fdls dgrs gSa\ Li’V dhft,A 

What is commercial advertising? Explain. 
16. foKkiu ds mn~Hko ,oa fodkl ds laca/k esa vius fopkj Li’V dhft, \ 

Write your view about origin and development of 

advertisement. 

17. vk/kqfud lwpuk dzafr ds ;qx esa foKkiu rduhd ds fodkl ds vk/kkj 

dkSu&dkSu ls gSa\ 

In the era of information revolution, what is the base of 

technological development of advertisements?  

18. foKkiu ds egRoiw.kZ vax dkSu&dkSu ls gSa\ 

What are the main elements of advertisements? 

19. tulaidZ ,oa foKkiu esa D;k varj gS\Li’V fdft,A 

What is the difference between Public Relation and Advertising? 

20. tulEidZ dh izfof/k le>kb, ? 

What is the procedure of Public Relation? 

21. izkjafHkd dky esa tulaidZ ds ek/;e D;k jgs gSa? 

What were the medium of Public Relations in early stage? 

22. tulEidZ dyk gS ;k foKku? le>kb,A 

Public Relation is an Art or Science? Explain. 

23. tulEidZ ds dk;Z D;k gSa? 

What are the functions of Public Relations? 

24. ,d lkoZtfud laLFkk ds fy, tulEidZ dh uhfr Li’V dhft,A 

Explain  public relations policy for a public institution. 

25. foKkiu ds izeq[k mÌs”;ksa ij izdk”k Mkfy,A 

Eloborate the main objectives of advertisement.  

26. foi.ku ds izeq[k fl)akr D;k gSa?Li"V dhft,A 

What are the main principles of marketing? Eloborate. 

27. foKkiuksa ds fy, bysDVªWkfud ek/;eksa esa dkSu ls ek/;e vkrs gSa? 



Name the media which comes under the category of electronic media for 

advertisment. 

28. izkjafHkd dky esa tulaidZ ds ek/;e D;k jgs gSa? 

What were the medium of Public Relations in early stage? 

29. ,d lkoZtfud laLFkk ds fy, tulEidZ dh uhfr Li’V dhft,A 

Explain  public relation policy for a public institution. 

30. foKkiu ds izeq[k mÌs”;ksa ij izdk”k Mkfy,A 

Eloborate the main objectives of advertisement.  

31. foKkiu ds fofo/k izdkjksa ij izdk”k Mkfy, \ 

Discuss different types of advertisement? 

32. foKkiu ds L=ksr D;k gSa vkSj mudh mi;ksfxrk Li’V dhft, \ 

What are the source and use of the advertisement? Explain. 

 

Section ‘C’ 

(Long Answer Questions) 

(दीघय उत्िर वाले प्रश्न) 

Note: Answer any two questions. You have to delimit your each answer maximum up to 800 

words. Each question carries 16 marks. 

नोट : ककनहीीं र्दो प्रश्नों का उत्तर र्दीजिए|आपको अपने प्रत्येक उत्तर को 
800 शब्र्दों में पररसीममत करना है| प्रत्रे्क प्रश्न 16 अंकों का है| 

1. fdlh laLFkku dh lQyrk esa tulaidZ dh Hkwfedk dk mYys[k dhft,A 

 Describe the role of Public Relations in the success of any 

 Institute.  

Or (अथवा ) 

   

 ehfM;k esa ftrus vf/kd dWfj;j ,oa volj dh laHkkouk,a gSa] mruh vf/kd 

 fdlh vkSj fo"k; esa ughaA bl dFku dh leh{kk dhft,A 



 There is more career opportunity in media than other 

 subjects. Review this statement.   

2. tulEidZ ds fodkl dk dkydze Li’V dhft,A  

 Explain the chronological development of Public Relation.  

Or (अथवा ) 

 fizaV ehfM;k esa dfj;j ds fo’k; ij vius fopkj vfHkO;Dr dfj,A  

 Write your view about the career opportunity in the field of 

 print media.  

 

3. tulaidZ vkt yksdlsok ugha] O;olk; gSA blij vius fopkj Li’V 

dhft, \ 

 Public Relation is not a public service, but a business.  Write your 

view about this statement. 

Or (अथवा ) 

   tulaidZ izfdz;k dk Lo:i le>kb, rFkk mldk egRo crkb, \ 

   Explain the structure and  importance of Public Relation. 

 

4. lkoZtfud {ks= ij foifRr ds le; tulEidZ dh Hkwfedk dks dsl LVMh 

ls le>kb,A  

 What is the role of Public Relations during the crisis situation 

 of Public Institution, eloborate your answer with the case 

 study?   

Or (अथवा ) 

   x`g if=dk ds izdk”ku ds fy, vfHkizsfjr djus okys fcUnqvks a dk foospu  
  dhft,A  

   Analysis the motivational points behind the publication.  

 

5. tulaidZ izfdz;k dk Lo:i le>kb, rFkk mldk egRo crkb, \ 

   Explain the structure and  importance of Public Relation. 



Or (अथवा ) 

 

tulaidZ ds fofHkUUk vk;keksa dh foLrkj ls ppZk dhft, \ 

 Discuss in detail about various dimensions of Public 

 Relation. 

   

6. izHkkoh tulaidZ ds fy, fd;s tkus okys dk;ksZa dk foLrkj ls o.kZu 

dhft,A 

 Describe in detail about the actions taken for an effective 

 Public Relation Campaign.  

Or (अथवा ) 

 

ljdkj esa tulEidZ dk mn~ns”;] dk;Z iz.kkyh rFkk vko”;drk 

izfrikfnr djsaA 

 Propound the objective, working culture and importance of 

 Public Relation in the Government.  

 

7. tulaidZ ds fofo/k midj.k ,oa muds mi;ksx dh rduhd le>kb,A  

     Explain about various technique and tools and their   
  applications in  Public Relation.  

Or (अथवा ) 

 

fofo/k foKkiu fl)akrksa dh ppkZ dhft, rFkk loZkf/kd mi;qDr fl)akr 

dk fooj.k nhft,A 

   Discuss about different principles of advertising and describe 

  the most preferred principle of the advertisement. 

      

8. lkekftd thou esa foKkiu dh vko';drk izfrikfnr djrs gq, 

vkfndky  vkSj vk/kqfud dky esa foKkiu dh izk.kkfy;ksa dks le>kb,A 



 Propound the importance of advertisement in our social life; 

 explain the ancient and modern systems of advertisement.   

Or (अथवा ) 

foKkiu ek/;eksa dk p;u djrs le; fdu&fdu ckrksa dk /;ku j[kuk 

pkfg,A 

   What are things that have to be keep in mind while selecting  
  the media for advertisement? 

    

9. foKkiu dkWih dh Hkk’kk vkSj ys&vkmV dh fo”ks’krk,a crkb, ? 

Describe the characteristics of language and lay-out of the 

advertisement copy.  

Or (अथवा ) 

 

   foKkiu vfHk;ku D;k gS? ;g D;ksa] fdu ifjfLFkfr;ksa esa vko”;d gksrk gS? 

 What is advertising campaingn? Why and in which cicumstances it is 

 necessary? 

 

10. foKkiu ,tsUlh dh ifjHkk’kk nsrs gq, bldh mi;ksfxrk ,oa egRo ij 

izdk”k Mkfy,A  

 Define Advertising agencey, and eloborate the importace and 

 utility of advertising agency.  

 

Or (अथवा ) 

 tulEidZ ds fodkl dk dkydze Li’V dhft,A  

 Explain the chronological development of Public Relations.  

 

11. fizaV ehfM;k esa dfj;j ds fo’k; ij vius fopkj vfHkO;Dr dfj,A  

 Write your view about the career opportunity in the field of 

 print media.  



Or (अथवा ) 

miHkksDrk euksfoKku ,oa dz; izfdz;k ls vki D;k le>rs gSa? foLrkj ls 

fyf[k, ? 

 What do you understand about the psychology and 

 purchasing process of consumers? Write your view in 

 detailed way.  

 

12. fOkKkiu dkuwu ,oa vkpkj&lafgrk ij ,d ys[k fyf[k,A  

 Write an article on advertising law and code of conduct for 

 the advertisements.  

 
 

 

 

 

 


