Curriculum

AT 3Tk smw (Master of Commerce)

Programme Code : MCOM

329 (Objectives):
o  fUrsy forsareh TTAeh IR T 1 o foreresra <At farehman

o fgd
o THRI

AT 1T T TR SR/ SRT ek HaT o fo7T ammed o1 faehm|
TS -G Gt o fIT AT EvreTet o1 frmfor shem)

o TSy forsres T U fora TaTel =g AT Tae

wawr =t (Admission eligibility)

UTSIHH) JUTFY STIET THRET
arafer (Duration) : JaH 2 99 U TfereRan 4 Iy
arega a6t Aveaw (Medium) fewat
srares (Credit) : 72
woeh (Fee) g Rs. 4700; s Rs. 4850

foreft oft mr=ra e ferafereners & waes (=gaw Frata

HEFsRR wEeET (Programme Structure) T, HH, @i H el IR IIGTHA 8| FEfh SIS, § Fo ard
TSR BHT| Tedeh T13ash 8 Srrah 1 2| feremeff =t femdt wimem <t urgar wmwft Suctsy sRamt Seh)

Psiaidiein U BEEACTITE]
. UTGISHH KT ATH UTGASHA hig ATATH
(S.No.) | (Name of Course) (Course Code) (Credit)
1 TS T Ja-e MCom - 01 8
" | Organization and Management
) TR AT MCom - 02 8
" | Business Environment
3 [ERiPRCREUERSICIER MCom - 03 8
" | Financial and Corporate Accounting
forftar warrer MCom - 04 8
4, | .
Financial Management
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5 e gt MCom - 05 8
" | Research Methodology

5 REBCIREGPNIC] MCom - 06 8
" | Managerial Economics

. S DR EEpf MCom - 07 8
" | International Business

8 AN U ISy AT he MCom - 08 8
" | Cost and Management Accounting

g AN T Ja=eT 3Thev] MCom - 09 8
* | Cost and Management Audit

widrerr ugfa (Examination Pattern)

T e TS IR (THu) § weta/enafen e et 20 ST 1 ST Y IISTshH(IHT) § T
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oA/ TTafeR e e ¥ Ifivl g o foTe ST § St oter fturter 36 wfaera € afe foemeff g urgmsey
(sreror) ot eftof Tt ot O 1 36 UTe sk (Fu) SRl Sl R % fTT @ wTE a1 S areft ST wdhe §
fuffea a1l srafir 3 37t [: I wehat 21 rded © 7 wa. . (Eis) w3 w6 goft 72 & St
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Course Outcome of Master of Commerce

EX:)

UTSIAHY T ATH

UTGASHA hig

AATH

(S.No.) | (Name of Course) (Course Code) | (Credit) S G
L TS T Jaivel MCom - 01 8 Toremeff @1ed T yerryg
Organization and Management T TR ITH L Fohl
2. TR AT MCom - 02 8 foremeff e
Business Environment FTATET T AR ST
Ezg:Call
3. [ERIRRCRTULESICIET MCom - 03 8 foremeft forftr war form
Financial and Corporate Accounting NICIEZEAISIEED R IL]
Ezg:Call
4, forfiar wraeer MCom - 04 8 [EEICIRENIRRER)
Financial Management T STTEhTIT STH T Fohtl
el e )L U OTI FIEY I
™. | UTGAHH & AH UIGARH hig | ST
(S.No.) | (Name of Course) (Course Code) | (Credit) S G
5. e wfafer MCom - 05 8 feremeff wmrer wfafer
Research Methodology T SR STH T Fohil
6. REBCIREGPNIC] MCom - 06 8 foremeft yererehier srefurre
Managerial Economics T SR ITH T FohT
1. ST STETT MCom - 07 8 foremeff esraisdi
International Business FETT hT STHHRT I8
Ezg:Call
8. AN U IS8 AT he MCom - 08 8 IEEICIRSIUGRERER
Cost and Management Accounting TG h TR ST
Ezg:Call
9. AN T Joleef 3ToheTv] MCom - 09 8 foremeff w1 v yery
Cost and Management Audit Y STTHRT ITH T Fohil
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